
4 October 2006

all details beyond the fact of a develop-
ment contract with Lehman, they prob-
ably won’t be resurrecting the Servi-
Car designation this time around. And
that leaves us to speculate on possible
names. We can do that. And since we
don’t even know which Harley platform
will be given the trike treatment initially,
we’ll cover all bases, to wit: An XL trike
should be called the “Oldster,” and a
Softail model would naturally be the
“Fat Ass.” And then you’d have the
“Dyna Super Wide” and the VRSC “3-
Rod,” and the touring model could be…
hmm… how about the “Trifecta Glide”?

We’re just trying to be helpful
here, and it occurs to us that the real
hurdle in putting this whole deal over
with the core constituency will be the
many hidebound traditionalists who
will receive the big news with wary
skepticism if not messy physical ill-
ness. Not to worry. According to Mr.
Kling of Lehman, this arrangement
has “legitimized the trike business.”
There. Satisfied?

OK, neither are we, but we’re will-
ing to listen and we want to help in any
way we can, because we do honestly
love The Motor Company and sure
wouldn’t want to see them trip on their
ties on this one, so we’ve taken the lib-
erty of composing a memo for the
Company to promulgate to the faithful
by way of “legitimizing” what they’re

up to. We don’t want any money for
this, either. We’ll take Lehman stock.
Here’s the rough draft: 

Henceforth, all employees, deal-
ers, consumers and rabid fanatics of the
Harley-Davidson Motor Company will
refrain from pronouncing “Lehman” as
“Lame Man” like we know you’ve been
doing, and will also refrain from rolling
your eyes and pretending to put your
finger down your throat whenever a
Real Biker on a trike motors into the
parking lot in that panic-stricken-on-a-
kiddy-ride, tail-between-the-tires way
of theirs. Furthermore, you will make a
point of genially including them in all
of your reindeer games, including, but
not limited to, the wienie bite contest
and the slow races. We realize there
will be a period of adjustment here
that could possibly be painful, espe-
cially in the slow races, which they’ll
doubtless dominate. They can go back-
wards. And they’ll also excel in the
wienie bite, in all likelihood, since
they’ll be able to park under the target
while the gal on the back takes her
good old time wrapping her esophagus
around the Ball Park like an anaconda
casually ingesting a dachshund. 

It’s all good. It’s only a game. And
it’s essential that you make these Real
Bikers feel welcome and you don’t treat
them like retarded cousins along on a
date. Talk to them. Ask them about their
families, hobbies and colostomy bags.
Remember, they’re riding a trike, so
they probably have a war wound or
some other health issue like unde-
scended testicles or menopause, and
it’s important that you display sensitiv-
ity. How would you like it if you had
menopause? Huh? Or maybe restless
leg syndrome? Or something wrong
with your whatsis? Ride a mile in their
Depends before you judge, that’s all
we’re asking. Thank you.

It’s all right here in the diaries.L

Yikes! Trikes!
The startling news that Harley-

Davidson has entered into a develop-
ment agreement with Lehman Trikes of
Alberta, Canada, with the stated objec-
tive of flooring a Bar & Shield-badged
three-wheeler in their dealerships is just
beginning to ripple across the pond of
the faithful as the full import of what
this portends sinks in. And if there’s
ever been a time when I’ve rued the
tight-lipped nondisclosure discipline of
Juneau Avenue it’s now, when a casual
tip over a couple of cosmopolitans with
my Milwaukee contacts would have
been a nice courtesy seeing as how the
stock value of Lehman tripled overnight
on the news. I could have been set for
life with a $1,000 buy-in, since my
needs are few and humble, but none of
my sources put me wise to the caper
and so I’m in no mood to look favor-
ably upon this milestone.

And a milestone it is, both strate-
gically and historically for The Motor
Company. It’s a strategic milestone in
that it signals a sea change in Harley’s
long-term marketing strategy, away
from the younger audience they’ve
been lobbying heavily in the recent
past, to right in step—or limp—with
the aging of their existing demogra-
phic base. The way Harley couches it
is that, hey, they’re forever alert for
new and innovative ways to get folks
into the saddle of their iron and keep
them there, but it’s Lehman CFO Tim
Kling’s take on the alliance that’s more
direct: “When you get to an age where
your ankles hurt, your knees hurt, hips
hurt just holding up that huge bike at a
stop sign—you don’t have to do that
with a trike.” Oh, and elsewhere in his
comments he invoked the term “gray-
ing rider.” We just love that one.

And it’s a milestone historically
because it lays the groundwork for the
production of a factory Harley trike
for the first time since the hoary, flat-
headed Servi-Car got pulled from serv-
ice in 1973 after a 42-year stint—a
model run surpassed in Harley’s model
history only by the Sportster, and tied
only this year by the Electra Glide.
Aside from the three wheels there will
likely be few similarities between the
parking enforcement and ice cream
vending applications of the Servi-Car
and what the new trikes will be tasked
with in the market, so even though
Milwaukee remains mum on any and 

New York customs
I remember reading an article about
building your own bike (homebuilt
ground-up construction) and the
New York State laws that go along
with having to keep it for a certain
amount of time, and only being able
to build one in your life. I thought it
was your paper I read it in. Maybe
you could help me clear this up. I’m
curious if I have to keep the bike if I

get a title in my name, because I
want to sell it. If you could answer
this or point me in the right direc-
tion I would really appreciate it.

Jaime Stams
e-mail

Don’t sweat it, Jaime. After con-
sultations with the Motorcycle
Industry Council’s American 

See “Letters,” page 23, column 1
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