Beware the body snatchers

If you’re like me, you roll your
eyes like a Geico caveman whenever
you hear motorcycles referred to as
“donorcycles.” And not because
there’s not some modicum of stati-
stical support for that remark, but
because there’s not all that much and,
frankly, we’re tired of hearing it. This
whole notion that bikers are just bags
of guts-in-waiting reached the level of
the grotesque a few years ago when
politicians in both New Mexico and
California tried to legislate mandatory
organ donation for motorcyclists as a
requirement for helmet-free opera-
tion. That big idea was so grisly and
inhumane that even some staunch
helmet-use advocates had no stomach
for it, and it went away. For now.

And in point of fact that ghoul-
ish politicking is more about grand-
standing because bikers—like mo-
torists of every persuasion—are gen-
erally very sympathetic to the idea
of organ donation, and willingly sign
off on a donor card as part of their
driver’s license application process.
It seems, after all, like the noble
thing to do, to offer up your body
when it’s no longer of any use to
you that others may live.

That’s a no-brainer, you figure,
and that’s what I figured too until
researching the subject further and
discovering to my disgust that the
whole organ donation racket—and
it is a racket—has little to do with
noble causes and a lot to do with
money. Staggering sums of money.

And here’s the real ripper: The
only ones prohibited by law from
profiting off your earthly remains
are you and your loved ones. The
reasoning behind that legal prohi-
bition—or so you would be led to
believe—is that selling your own
cadaver is creepy and immoral and
bad public policy. Perhaps you agree,
but understand that the rationale
doesn’t apply to everyone, and in
fact there are plenty of complete
strangers getting fat off of your
corpse as part of the hugely lucra-
tive “cadaveric tissue” industry.

See, at the time you altruistically
make your “anatomical gift,” as it’s so
euphemistically called by the indus-
try, by signing a donor card, you may
notice that you’re surrendering both
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your organs and your “tissue,” and
though they’re lumped together in that
context and referred to by the organ
trade as essentially one and the same,
those are two very different things.

The “organs” part is the one
you’re most familiar with, and stirs
images of your heart or liver or kid-
ney being quickly plucked, stuffed in
dry ice and jetted off to some waiting
surgical theatre for immediate trans-
plant into some deserving recipient.
That’s also the part least likely to be
utilized since it requires a very nar-
row set of circumstances to be feasi-
ble—namely, that you’re brain-dead
on a respirator. And even then it’s
unlikely that anyone wants your nasty
old biker guts. Even so, you may
want to weigh whether or not you
really want a representative of the
transplant trade to be involved in the
decision to unhook you from the
machine, which, alarmingly, is not
an uncommon practice.

The “tissue” part is another mat-
ter entirely, and applies to literally
your entire cadaver, especially skin
and bones. These tissues can be har-
vested well after you’re cold, and are
used for some life-enhancing proce-
dures, to be sure, but are just as liable
to be used in things like cosmetic
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Why checklists are a good idea

Sam Jones: I just received a copy of
THUNDER PRESS. It’s the first one I
ever got—but not the last! I have
been riding since 1970 and could not
agree more with everything you stat-
ed in your column about “Paying
dues” (4lmost Fiction, March issue).

The rain suit part really hit home
hard. In August 2005 I took my 86
FLH with sidecar on a 3,600-mile,

lip augmentation, in the case of
skin, and routine dental surgery in
the case of your bones, which are
ground into something called, poeti-
cally, “bone putty.” There’s not much
left of you after these tissues have
been harvested. Not even your spine.
If you’ve chosen cremation as your
final solution, don’t expect much
volume in your urn.

One thing that is always left after
the harvest is tens of thousands of
dollars in the coffers of the cadaveric
tissue industry, of which your heirs
are legally entitled to zilch. That’s
something to keep in mind when de-
ciding whether or not you want to
make an anatomical gift, and it’s also
something to keep in mind the next
time some blowhard politico tries to
tie helmet choice to mandatory organ
and tissue donation. And it will doubt-
less happen, since nothing much
changes in the tenor and tactics of
the helmet law debate.

Personally, I’'m not signing on
to the anatomical gift ruse anymore;
not until the cadaveric tissue industry
learns to use plain English when ex-
plaining what’s actually involved in
the procedure, and not until the estate
of the generous deceased receives just
compensation for the parts. I don’t
think the cost of a decent burial is
unreasonable, and it would certainly
be welcome financial relief for a lot
of grieving cash-strapped families.

Here’s a little verse you’re all
familiar with that encapsulates the
issue for me, and may help guide you
in your decision-making as well: Be
he live, or be he dead, I'll grind his
bones to make my bread!

And it’s a hell of a lot of bread
we’re talking about.

It’s all right here in the diaries. ®

13-state, two-week trip. All the way
through Georgia it was pouring rain.
A few days later, riding north on
two lanes through Alabama, same
thing—rain. My rain suit? Neatly
folded on my bed, safe and dry in
New Hampshire! Now it stays in the
sidecar. Thanks for a great column.

Steve Seiler
e-mail

See “Letters,” page 102, column 4
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